During the process of revitalizing the rural economy, rural tourism shows a vigorous development momentum, and the integration development of cultural industry and tourism industry is the sustainable way to realize the development of rural tourism economy. This paper first analyzes the motive force of the integration of cultural industry and tourism industry, and then on the basis of analyzing the particularity of the integration and development of cultural industry and tourism industry in rural areas, combined with the development cases of cultural tourism projects in rural areas all over the country, this paper summarizes five integration and development models. As the country's largest folk tourism reception base-Rizhao City, its development status is representative, finally taking Fisherman Folk Tourism Village of Rizhao City as an example, the integration and development path of Fisherman village culture industry and tourism industry in Rizhao City is studied. At the basic level, it is necessary to mine cultural tourism resources. At the driving level, it is necessary to introduce social capital to use the original ecological development model to build a fisherman's village. At the communication level, it is necessary to cultivate a cultural tourism consumer market, and government policy support is needed at the security level.
Introduction
Culture and tourism are naturally coupled. As two "sunrise industries" in the
An Analysis of the Integration Power of Cultural Industry and Tourism Industry
First, meeting the high-level needs of modern tourists is the fundamental driving force for the integration of the two. According to Maslow's hierarchy of needs, with the improvement of people's living standards, people are no longer satisfied with sightseeing, but want to "increase knowledge" and enrich "experience life" in the process of tourism. The product, which combines the "creativity" of cultural industry and the "intuition" of tourism industry, can meet the needs of consumers. The integration of culture and tourism industry not only enables tourists to enjoy the natural scenery of tourist attractions in tourism consumption, but also to get cultural enjoyment, with tourism activities with local cultural characteristics, tourists can get better satisfaction from the consumption of tourism products [1] .
Second, the pursuit of interest by two industries is the internal motive force of the integration of the two industries.
The instinct of the enterprise is to pursue the maximum benefit. It is the highest pursuit of the enterprise to explore how to better meet the needs of the consumer in order to realize the profit maximization and to maintain the long-term competitive advantage. Cultural industry can perfect the structure of cultural industry chain and realize the profit increment of cultural enterprises by integrated with tourism industry. While tourism industry can realize the optimal allocation of resources and improve the market competitiveness of tourism industry and cultural industry by merging with cultural industry. Cultural tourism products with dual effects of culture and tourism can bring huge economic benefits to the two industries. Therefore, the inherent requirement of the integration of culture and tourism industry is the common pursuit of both sides' interests.
Third, policy support and technological innovation are the external driving force for the integration of the two.
American scholar Stiegler believes that the economic regulation of governments is the root of different industrial barriers. Deregulation means the reduction of barriers between industries, so that only when industries intersect with each other, can infiltration and integration be realized. Through the influence of macro guidance, local management and industry policy, the government formulates the development strategy and plans, to guide and support the integration of the two industries. In the process of integration and development of the two, the development of science and technology makes the boundary between industries become smaller and smaller, and the progress of technology fills up the boundaries between industries. The integration of culture and tourism industry is the
Particularity of the Integration and Development of Cultural Industry and Tourism Industry in Rural Areas
Rural tourism is a tourist attraction to rural natural scenery, cultural relics, folk customs, agricultural production, farmers' life and rural environment, and takes urban residents as the target market to satisfy tourists' leisure, vacation, experience, sightseeing and entertainment and other needs. Compared with other tourism forms, village tourism has stronger experience characteristics. In 1999, Joseph Pine and James Gilmore in Harvard Business Review put forward the advent of the era of experience economy, it was announced that after the product economy and service economy, another new economic form-experience economy will become the mainstream, and the experience economy will begin to be active in the center of the economic stage. According to the best experience criterion put forward by psychologist Mikhail, it is so challenging that a person is so immersed in it so that he forgets the passage of time and does not realize his own existence. According to this experience criterion, in the process of integrating the two industries, it is necessary to give priority to enhancing tourists' experience at all times. The experience economy in rural areas is the organic combination of tourists' leisure and entertainment, tourism, labor experience, human emotion experience consumption and natural environment, production activities and local social culture.
An Analysis of the Relationship between Cultural Industry and Tourism Industry in Rural Areas
The integration of cultural industry and tourism industry in rural areas is a complex economic activity. Its relationship is mainly manifested in two aspects. The first is mutual penetration, tourism is the carrier of culture, and the open tourism industry improves and extends the cultural industry chain. Culture is the soul of tourism enriching the connotation and extension of the tourism industry; secondly, the advantages complement each other, the advantages of tourism are in the market, the advantages of culture are connotation, the tourism industry expands the creative vision and market space of the cultural industry, and the cultural industry is tourism. The industry has increased cultural added value and provided greater profit margins [3] . The author summarizes the following five models by consulting the relevant materials at home and abroad and combining with the development cases of cultural tourism projects in rural areas all over the country.
First, the original ecological form. In a region rich in natural and humanistic resources, to choose a village with convenient transportation and typical contents for construction, taking the natural life production and the natural form of the village as the tourist content, apart from the necessary infrastructure construction, there are no other processing Third, theme concentrated
In the villages with abundant and unique culture, choose appropriate section to build theme gardens with the theme of local culture, and concentrate on presenting the essence of the local culture, such as the Dongyi Little Town in Rizhao, which falls into this category. Its advantage is that it is convenient for tourists to fully understand the essence of local or national folk culture in a short time, but it is also easy to make the theme park appear commercialization phenomenon, which is not conducive to the sustainable development of theme park. With its revolutionary history, revolutionary deeds and revolutionary spirit as its connotation, it organizes and receives tourists to visit and learn to achieve the revolutionary spirit and accept the revolutionary tradition education. And tourism activities that reinvigorate, relax, and increase the purpose of experience.
Successful Cases of Cultural Industry and Tourism Industry Integration in Rural Areas

Integration and Development Path of Fisherman Village Culture Industry and Tourism Industry in Rizhao City
At present, the reception range of the Fisherman Household Tourism is from two cities in the north of Rizhao City to the Lanshan District in the south. The coastal sightseeing line is more than 64 kilometers long. In the north, the Na- the salt making process; and in folk culture modules, they can participate in the sacrificial offerings to sea, the rabn, to the goddess of the sea and other fishermen sacrificial activities, field teaching how to make black pottery and farmers painting embroidery, to enrich the tourist experience.
Basic Level-Mining Cultural Tourism Resources
Driving Stratification-Introducing Social Capital to Construct Yujia Village by Using Original Ecological Development Mode
The government transferred to the enterprise by way of franchise, and the gov- 
Communication Level-the Consumption Market of Cultural Tourism
The integration of communication channels can effectively promote the integra- to use external data for data analysis and mining, to achieve precision marketing, and to shoot creative micro-movies on scenic spots, or through film and television implantation to strengthen the interaction online and offline [6] .
Safeguard Level-Government Policy Support
Government policy support can be carried out from two aspects: hardware construction and software support. In terms of hardware construction, the govern- 
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